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PRESS RELEASE

ITALIAONLINE LAUNCHES SLINK, THE FIRST
DIGITAL ADVERTISING PRODUCT BASED ON TIME SESSION

Slink is a native product within Libero and Virgilio mail with the exclusive feature of being displayed
for the duration of the user session

With Slink, conceived and created within the iOL Advertising dealership, Italiaonline puts the end
user's time at the center of the digital advertising market

Milan, May 15th 2018

Italiaonline, with its iOLAdvertising digital advertising concessionaire, launches Slink, the first native
user-based advertising product within Libero and Virgilio, which offers advertisers a "viewable by design”
positioning that is very effective, taking advantage of the time spent average of the two emails, which
with over 2 hours per month per user is the highest in Italy.

Slink, whose name derives from session and link, is a non-invasive "super link" advertising, but perfectly
designed at the top of the Libero and Virgilio mail inbox, with the exclusive feature of being displayed
for the duration of the user session, ensuring optimal viewability.

Slink is a product totally conceived and created within the iOL Advertising dealership, as Carmine
Laltrelli, Head of Programmatic Advertising for the Italiaonline Large Account business unit, commented:
"We tried to imagine, based on market benchmarks and the continuous comparison with Customers and
media centers, what could be the characteristic of a product that was at the same time viewable,
performing and impressive. The key to all these needs was only one: time, which makes Slink a visible
product for the duration of the user's browsing session and in focus, but not invasive. It is a product that
offers all the advantages of the native world and the performances of the DEM world, because it is
possible to plan it using all the socio-demo data of the first part of Italiaonline and the behavioral
profiles organized in our DMP ".

Like all Italiaonline Slink products it can also be purchased in programmatic mode (both PMP and
guaranteed) and represents the main novelty of the Programmatic offer that Italiaonline illustrated to
the Trading desks.

Massimo Crotti, Director of Sales at Italiaonline's Large Account business unit, commented: "As a
dealership, we are now at the second stage of Programmatic, which for us is no longer a simple sales
channel, but the inspiration for the launch of new products that exploit the potential of automated



& italiconline

purchase on a database. With Slink, Italiaonline puts the end user experience and time at the center of
the digital advertising market and opens a new path in the advertising world of big brands ".

(NB. This is a translation of Italian press release)

ITALIAONLINE

La nuova Italiaonline € la societa nata dalla fusione per incorporazione di Italiaonline S.p.A. in SEAT Pagine Gialle S.p.A., il cui obiettivo
strategico € consolidare la leadership nel mercato del digital advertising per grandi account e nei servizi di marketing locale, con la mission di
digitalizzare le PMI, vera ossatura economica del Paese.

Italiaonline & direttamente controllata dalla Libero Acquisition S.a.r.l. - societa di diritto lussemburghese che fa capo alla famiglia Sawiris - e
dai fondi GoldenTree Asset Management Lux S. ar.l., GoldenTree SG Partners L.P., GT NM LP, San Bernardino County Employees’ Retirement
Association, GL Europe Luxembourg S. ar.l.

Fanno oggi parte di Italiaonline i servizi per imprese e cittadini Pagine Gialle, Pagine Bianche e Tuttocitta, i portali Libero, Virgilio e superEva, le
utility 892424 e 1240, la concessionaria di pubblicita online IOL Advertising e pit di 60 Media Agency diffuse lungo tutta la penisola che
costituiscono, con oltre 800 agenti, la piu grande rete italiana di consulenti di servizi e prodotti per le grandi e piccole imprese.

Italiaonline & la prima web company nazionale: sono 5,4 milioni gli utenti unici in media al giorno che navigano le sue properties, di cui 2,6
milioni da mobile *

*Fonte: Audiweb Database, powered by Nielsen, TDA dicembre 2017. | dati Audiweb Database al momento non comprendono Google, Facebook e Microsoft
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