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Disclaimer

This presentation contains certain forward-looking statements that reflect the Companyôsmanagementôscurrent views with respect to future events and

financial and operational performance of the Company and its subsidiaries. These forward-looking statements are based on Italiaonline S.p.A.ôscurrent

expectations and projections about future events. Because these forward-looking statements are subject to risks and uncertainties, actual future results

or performance may differ materially from those expressed in or implied by these statements due to any number of different factors, many of which are

beyond the ability of Italiaonline S.p.A. to control or estimate precisely, including changes in the regulatory environment, future market developments,

fluctuations in the price, and other risks. You are cautioned not to place undue reliance on the forward-looking statements contained herein, which are

made only as of the date of this presentation. Italiaonline S.p.A. does not undertake any obligation to publicly release any updates or revisions to any

forward-looking statements to reflect events or circumstances after the date of this presentation. The information contained in this presentation does

not purport to be comprehensive and has not been independently verified by any independent third party.

This presentation does not constitute a recommendation regarding the securities of the Company. This presentation does not contain an offer to sell or

a solicitation of any offer to buy any securities issued by Italiaonline S.p.A. or any of its subsidiaries.

Pursuant to art. 154-bis, paragraph 2, of the Italian Unified Financial Act of February 24, 1998, the executive in charge of preparing the corporate

accounting documents at Italiaonline S.p.A., Gabriella Fabotti, declares that the accounting information contained herein correspond to document

results, books and accounting records.

PRO FORMA 9M 2016

9M 2016 results have been normalized (pro-forma data) for an amount of revenues (-ú15.7 million) and Ebitda (-ú2.6 million) to reflect the change in

the perimeter due to the sale and termination of certain business lines (Europages subsidiary, 12.54 business and Moqu arbitration agreement on

Google Ad Sense market) in the course of 2016 and some changes in the directory publication calendar in 2017 vs 2016, and thus to enable

comparison with 9M 2017 results. 9M 2016 NFP, Unlevered FCF and Net Income are reported data. In the presentation the comparison with 9M 2016

results, only for Revenue and EBITDA is made versus 9M 2016 pro-forma (as before described).
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Digital for growth
Our mission is digitizing Italian companies
.
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Italiaonline snapshot

We are the largest Italian internet company 

and we provide a complete product portfolio 

to digitize Italian companies 

The undisputed Italian internet leader with

54% market reach(2)

(1) Ebitda FY 2016 before the write-down of Consodata S.p.A. trade receivables (ú3.2m), as result of the decision to dispose the Company
(2) Audiweb Database, powered by Nielsen, TDA avg. 9M 2017

(3) # of active agents at the end of September 2017

(4) # of customers at the end of June 2017

FY 2016 Revenues

ú390 m

FY 2016 EBITDA 

ú67 m (1) (margin 17.2%) Milan

Rome

Turin

63 
AGENCIES

Strong footprint on the territory

ǒ63 SME Media Agencies with 812 sales rep (3)

ǒ35 Large Enterprises accounts

Diversified Customer base

ǒ700 Large Enterprise(4)

ǒ230,000 SMEs(4)

2017 9M

ú249 m

2017 9M

ú56 m (margin 22.5%)
Florence
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A history growth and of successfully executed M&A

Successful 

integration

REVENUES

ú92 m

EBITDA

ú22 m

2013

Spin Off

(1)

2011

Matrix

Acquisition

REVENUES

ú74 m

EBITDA 

ú-27 m

REVENUES

ú51 m

EBITDA 

ú21 m

(2)

2012 2013

Full speed

REVENUES

ú96 m

EBITDA

ú34 m

2014

(3)

REVENUES

ú87 m

EBITDA

ú27 m
EBITDA-CAPEX

ú19 m

20142014 2015

Seat PG

Acquisition

(4)

(1)  2011 pro-forma data to represent FY revenues since spin-off from Wind Telecomunicazioni occurred on March ô11
(2)  EBITDA is adjusted for the Matrix acquisition cost of ú2.1m
(3)  EBITDA is adjusted for IPO costs effect (1.8úm)

(4)  EBITDA is adjusted for extraordinary costs effect (8,0úm, mostly related to Seat deal) 

2014

REVENUES

ú390 m

EBITDA

ú67 m

EBITDA-CAPEX

ú44 m

2016

New Italiaonline

REVENUES

ú365 m

EBITDA

ú17 m
EBITDA-CAPEX

ú-14 m

REVENUES

ú46 m

EBITDA

ú19 m
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Rich and integrated digital product portfolio

Web Presence Website and eCommerce Digital MarketingSME

Consumers

Large

Accounts
AD Sales House
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Diversified Customer base

ENTERTAINMENT TECHNOLOGY AUTOMOTIVE

AGENCIES

TELECOMMUNICATION RETAIL PERSONAL CARE

SMEs 230K Local Customers LARGE ACCOUNT 700 Customers 

FOOD

TRAVEL

Note: # of customers H1 2017 
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Direct partnership with top players

DIGITAL ADVERTISING PARTNERS 

TECHNOLOGICAL PARTNERS 


